


1993 INDEX 


TO ARTICLES IN 
PROGRESSIVE GROCER 


COMPILED BY SHIRLEY PALMER 


MONTH PAGE MONTH 
ADVERTISING AND PROMOTION COMPETITION (See also Market Profiles, 


State your case February 
Find out what the customers want... April 
The answer is in store May 
Now appearing on national TV...IGA June 
Use your imagination...use radio July 
Bring ’em back alive August 
20 rules for successful promotions September 
A new look at continuities September 
The POGs are coming October 
How to make your store stand out October 
A new look at newspaper ads November After the wake-up call September 
Rules to advertise by December Club busters September 
BAKERY (See Foodservice) Right for the times (limited 

assortment stores) November 
BRANDS : Making it on supermarket row December 
New brand strategies October 69-78 








Mass Merchandisers 

and Wholesale Clubs) 
We have barely begun to fight January 
Showdown: Standing up to supercenters February 
Living with clubs March 
Are outside competitors affecting your store? March 
The changing face of competition 

(Annual Report) April 

Niche jumping June 
Answering the challenge July 











On the path to better selling November 54-55 CONSUMERS 
Name dropping (foodservice) November 101-109 An unhappy shopper may be 


BROKERS your best friend January 





. Customer behavior: Seeing is 

Responding to change February 18 believing (Marsh Super Study) January 

The facilitators December Part II 1-30 Consumers show cautious optimism 

BUYING AND ORDERING (Annual Report) April 

Inventory control: Moving ahead January 63-67 Riding the age wave June 

CATEGORIES Ee ie Shopper Update °93: 
ap ay e exodus ebbs August 

Finding life in frozen vegetables January 75 

Putting soft drinks to work February 89-92 COSTS AND PRICES 

Milking sales from limited space (dairy) March 87 Disinflation: Help and hindrance 

Ultras: Chapter 2 (detergents) April 119 (Annual Report) April 82-86 

What is the fastest growing category April 146 Cost cutting: The pros and cons 

Crying over the competition of outsourcing May 157-162 
(baby food/formulas) May 177-178 COUPONS 

Shedding light on bulb sales June 

1993 Supermarket Sales Manual July - 

A tough category to crack (nuts) July DELI (Sce Foodservice) 

1993 Non-Foods Sales Manual August ECONOMY 

Taking on the generics (cigarettes) August It won’t be easy January 

Up in smoke (cigarettes) December Has the economy affected your business? — February 

CATEGORY MANAGEMENT What recovery? March 

How to avoid product duplication July EFFICIENT CONSUMER RESPONSE (ECR) 

Category dynamics September Part II 1-47 A $30 billion windfall February 

CHAINS (See also Company Profiles and Store of the Month) Cross-docking: The road to ECR August 107-111 

Cutstanding chain store managers: Category dynamics September Part I 1-47 
Pulling out the stops May 76-108 Formula for success? November 46-50 

KKR steps in at Vons December 4 On the path to better selling November 54-55 


CHECK CASHING AND CREDIT CARDS (See Technology) EMPLOYEES 

Above and beyond May 123-128 
CLINTON Labor: Searching for solutions (foodservice) May 183-193 
How do you keep your employees informed? May 206 
COMMUNITY SERVICE Workers’ comp: Getting a grip June 78-82 
Fighting the flood December 46-52 How to hire the best July 119-122 


: Beyond buzzwords (workforce diversity) December 53-57 
COMPANY PROFILES (See also Chains, Independents and ENVIRONMENT 
Store of the Month) 


P Meeting the challenge October 81-86 
Family values (Lombard Sentry) May 151-154 Are environmental and health oriented 
Rainbow’s pot of gold June 111-114 


ts selling? Decembe 98 
Rolling on the river (Oak Park Price Less) October 133-134 anism cember 














Can the problems be solved? February 


























Advice from Arkansas: Don’t worry January 43-45 
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MONTH 


PAGE 


MONTH 


PAGE 





FOOD MARKETING INSTITUTE 
Ready for a new century 
FMI exhibits preview 


May 
May 


63-66 
133-148 





FOOD SAFETY 
Handle with care 

The Lion talks (Food Lion) 
The hoax that failed 

Safety first (foodservice) 


January 
June 


August 
December 


71-73 
19 
17 
83-1 





FOODSERVICE 
Not so humble: Pie 
Pyramid power 
Weathering the storm 
Bakery Update 1993: Still going strong 
The best of both worlds 
(Super Place bakery) 
Deli Update 1993: Against all odds 
The 10% solution (Augsburger’s 
deli/bakery) 
Labor: Searching for solutions 
“It just clicked’ (prepared foods) 
Fine-tuning foodservice 
(Marsh Super Study) 
Sifting through the labeling laws 
Selling ideas °93: Making it with 
merchandising 
Deli/Bakery Shopper Update °93: 
The exodus ebbs 
Clubs: How big a threat? 
From lasagna to lox (Turco’s deli) 
Courting sales...or trouble? (food courts) 
Service vs. self-service: A balancing act 
Name dropping (branding) 
Safety first 
Carving out sales (cheese) 


January 
January 
February 
March 


March 
April 


April 
May 
May 


June 
June 


July 


August 
September 
September 
October 
November 
November 
December 
December 


81-89 
93-96 
105-109 
91-107 


109-112 
121-134 


137-142 
183-193 
195-200 


121-144 
147-149 


139-156 


133-144 
107-115 
117-125 
139-146 
91-99 
101-109 
83-91 
93-94 





GENERAL MERCHANDISE 

Video rental: The outsider approach 

Power to the panels 

What power panels do 

How Hy-Vee keeps photo growing 
Greeting cards: Hy-Vee’s money machine 
Position and promos boost card sales 
Covering all the bases for better video rental 
1993 Non-Foods Sales Manual 

Video comes alive 

‘A matter of common sense’ (trading cards) 


January 
February 
March 
May 

May 

May 

July 
August 
October 
November 


21-26 
23-26 
30 

29-40 
40-43 
47-51 
17-27 
43-79 
43-48 
25-28 





GOVERNMENT (See also Legislation) 
Grocers prepare for new regulations 
Teams in trouble? 

A-OK on ADA 

Labels: Handle with care 

An outsider moves in 

Death and taxes 


January 
February 
June 
September 
September 
October 





HEALTH AND BEAUTY CARE 
Upswing for HBC 

Getting tough in HBC 

Randall’s fights for HBC 

HBC gains little in 1992 
Answering the call to action 
Off to a good start 

1993 Non-Foods Sales Manual 
How to put HBC on center stage 
HBC maintains its pace 

Smart business...or is it? 
Reaching out for Rx sales 


February 
March 
April 
April 

June 

July 
August 
September 
October 
November 
December 





HEALTH CARE 
Holding the line on costs 
Sizing up the plan 


May 
October 





INDEPENDENTS (See also Company Profiles and Store of the Month) 


Outstanding independents: Don’t tread on us March 
Family values (Lombard Sentry) May 
Rolling on the river (Oak Park Price Less) October 


52-76 
151-154 
133-134 





INDUSTRY TRENDS 

60th Annual Report of the Grocery Industry April 
Ready for a new century May 
The legacy of leverage June 
1993 Supermarket Sales Manual July 


43-107 
63-66 
70-76 
51-116 





LABOR (See Employees and Unions) 





LEGISLATION (See also Government) 


Disaster isn’t a sure thing January 





MANAGEMENT 
The legacy of leverage June 
In one woman’s opinion (women 

in the industry) July 
Sexual harassment: Under control... 

or under the table? 
Beyond buzzwords (workforce diversity) 


August 
December 





MARKET PROFILES 
Myths of the inner city March 
For the record (Annual Report) April 
Niche jumping (Washington, D.C.) June 
Making it on supermarket row 

(Columbia, S.C.) December 





MASS MERCHANDISERS (See also Competition) 
Showdown: Standing up to supercenters February 
After the wake-up call September 





MEAT AND SEAFOOD (See Perishables) 





MERCHANDISING 

Selling ideas 1993 (foodservice) July 

What do you think of prepacks? July 

Annual Merchandising Manual September 

Electronic marketing: The wave 
of the future? 

Going the extra mile 

How do you use checkout space? 

Carving out sales (cheese) 


September 
October 
October 
December 


139-156 
162 
60-91 


69-75 
130-131 
154 
93-94 





PALLETS 


Pallet-able alternatives February 


71-74 





PERISHABLES 

The biotech battle (produce) February 

Seafood standoff March 

Irradiation: Approved, but unused (meat) April 

A cut above (produce) May 

Meaty profits August 

Winning over the next generation (produce) August 

For richer or for poorer (produce) September 

Freshness from coast to coast (produce) September 

Produce-ing profits (Marsh Super Study, 
produce) 

Produce power play 

5 A Day: Is it working? December 

Plumping up sales (chicken) December 


October 
November 


83-86 
85 

117 
167-170 
121-122 
125-126 
85-86 
89-91 


97-122 
83-87 
71-76 
79 





PHARMACY (See Health and Beauty Care) 





PHOTO PROCESSING (See General Merchandise) 





PRICING 
Is high-low more profitable? June 
What do you think about 


manufacturers’ EDLP? November 





PRIVATE LABEL 
The new brand loyalty July 
A run for their money November 





PRODUCE (See Perishables) 
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MONTH PAGE MONTH PAGE 


SCANNING Spotlight on SIL October 125-128 
Price check May 13 The control factor November 79-82 
Scanners: Error control June 105-108 Technology: Survival of the savvy December Part III 1-36 


SHRINK TRADE RELATIONS 

The electronic cop August 113-118 Responding to change February 18 

Up in smoke December 59-63 From bad to worse...again (Annual Report) April 72-74 
Too busy to fight June 88-92 

STORE OF THE MONTH “seth. 

Betting on the Magic Kingdom (Gooding’s) January 30-35 Cs he Beet Hees October 62-6 

A general store for modern times (Harp’s) February 38-43 UNIONS 

Best in the East! (Harris Teeter) March 36-43 Ready to rumble? February 53-58 

A winning combination (Roger & Marv’s Pickets: What to do? June 86-87 

Supervalu Food & Drug) April 36-41 VIDE : 

Rising from the ashes (Food 4 Less) May 54-59 OO RENTAL (See General Merchandise) 

Harmons thinks big June 60-67 WHOLESALE CLUBS (See also Competition) 

Ready to reap (Ron’s Harvest Foods) July 36-43 Living with clubs March 45-50 

Rainbow’s new rules August 26-34 Is the bloom off the rose? July 7 

Leap of faith (Jitney Premier) September 48-52 Club busters — September 60-66 

Breaking new ground (Price Chopper) October 52-60 Clubs: How big a threat? (foodservice) September 107-115 

Cooking up a storm (Larry’s Super Foods) = November 36-42 WHOLESALERS 

‘Acid test’ (Copps Food Center) December 36-44 

STORE SIZE APPENDIX 

The big and small of it September 96-100 See these regular departments: 


TECHNOLOGY Bakery Benchmarks Government 

Inventory control: Moving ahead (CAO) January 63-67 A Buck’s Worth Idea Roundup 

Paliet-able alternatives February 71-74 Categories In The Trade 

UCS II: Breaking through? April 109-113 Commentary Mind Your Own Business 
Scanners: Error control June 105-108 Firing Line Perishables 

The credit conundrum July 125-130 FoodService/Supermarkets What’s New @ 
Cross-docking: The road to ECR August 107-111 GM/HBC 





























A blueprint for change April 


























The Largest Store Design Show in the U.S.! 
The 


Sore Finturing. 2821230 


=_— Exhibition & Chicago, IL 
Conference For The 
OW Retail Design 


anneeeel ee 


Featuring more than 400 exhibits of every kind of fixturing and visual merchandising product for every kind of retail chain. 
Plus, 10 Stores of the Future, created by 10 of the nation’s leading design firms, and informative conference sessions 
on cutting-edge issues to help you build a successful future. 


To preregister to visit the exhibit halls FREE, call 1-800-949-4049 and use program #452. 


Also see 


‘ = id 
Produced by [JIS DESIGN Sponsored by ia- in Endorsed by ,Sy> VU 
anon (OF STORE FOCTURE MAMUTACTURERS Csual 


ene, Merchandising: 
To exhibit call 1-800-241-9034, ext. 281. “onoRunning concurrently wih and. 


adjacent to The Store Fixturing Show 











——d 
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